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In His New Book, Former “Apprentice” Star
WIES MOSS OffersTips

to the Budding Entrepreneur >




OR MANY ENTREPRENEURS, the idea of starting their own business comes after years of wandering

in the wilderness of corporate America. For others, it's something they simply must do in order to
make a living after a lavoff or a downsizing. For Arlanta’s Wes Moss, however, it was planted before
he even knew how to drive.

Growing up in the suburbs outside his hometown of West Chester, Pa., the then-15-year-old Moss hit
upon an idea that would ler him spend his summer ourdoors and make some extra money at the same
time. He offered a summer camp for the younger kids in his neighborhood. After sending our a survey to
gauge his neighbors' interest, he designed his own logo and put together a ser of acrivities for what became
Circle Experiences, days filled with arts, spores and music acrivities.

Though he realized it much larer, Moss was going through the steps every entreprencur must in order
to put together a successful business. “I went through the full entrepreneurial process,” recalled Moss,
now 29. I identified a marker, found a need, solidified thar there acoually was business o be had up front,
anid then went ahead and creared the product.”

He charged only $3 per hour per child, but found that his business model yielded significant returns
nonetheless. “Tr doesn't sound like a lor, bue all of a sudden vou have 10 kids, and I was a 15-year-old kid
making $30 an hour doing this thing. Then it grew to 20 kids, and all of a sudden [ was making $60 an
hour,” he added. “What really clicked for me forever was when [ was running my own lirtle business,
making a fair amount of money for thar age and rime, and | thoughe [ will always do something like this.”

LR X ]
EvERYDAY ENTREPRENEURS
Moss stayed true to his early entrepreneurial instincts through college at the University of North Carolina
at Chapel Hill and into his early years in investment management, when he rose to Cerrified Financial
Planner and vice president at one of the world’s largest investment firms after just five years.
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“My hero is the
ordinary business guy ...
just normal people that
have really done well and
are able to create their
own enterprise.’

WES M55

Mow a partner in his own booming Buck-
head-based investing practice for high net-
worth individuals and corperations — and,
of course, known nationwide for his second-
season role in MBC's “The Apprentice” —
Moss is telling the world everything he
knows about becoming your own boss with
his new book “Starring From Scracch:
Secrets From 21 Ordinary People Who
Made The Entrepreneurial Leap.”

The impulse to write the book grew out |

n conversations with friends about their
experiences in the business world since
college, Moss said. While his peers all began
their careers with high expectations, they
inevitably experienced disappointment wich
the pace of corporate life again and again.

“The question | always got was, “What do
[ doo if [ want to run my own company? How
do I branch our? So its been this narural
counsel for me to my peer group about
advocating,” he said. “I really feel as though
I've become an advocate for not only entre-
preneurship, but working in a capacity where

you have control over your job.”
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SEEHETS FHUM 21 BH"'H“HT The book focuses squarely on the stories of ordinary
PEDPLE WI'“] MADE THE business owners, Moss Smph;;izad. While industry tita.:i
E"THEPHE"E“H' nL LE AP like Bill Gates, Michael Dell and Jack Welch so often

fill the pages of the business press and account for the
lion's share of the airtime on networks like CNBC, the
success enjoyed by what he calls “everyday” entrepreneurs
is much more arrainable for those who dream of striking
WES MOSS out on their own.

“The media always talks about the biggest story, the
maost homerun type stories, the glamorous businessman
who risks everything,” he said. "But I've always been a
little bit of a realist. There's always been a side of me thar
says am I really poing to become a billionaire? Unless [ come up with a new Google or a brand
new concept like delivering pizzas, that'’s going to be precty tough.”

-

SmaLL FORTUNES

Dreams thart are a little more down-to-earth, he added, can still bring budding entrepreneurs
rather significant success. “It's not so tough to make a grear, great living,” Moss said. “T honestly
have always had trouble with who my hero is, because [ couldn’t relate to the moguls. My hero
is the ordinary business guy, the people in this book — just normal people thar have really done
well and are able to create their own enterprise.”

Rather than spell our his opinions on what he thinks it takes to succeed in business, which
fellow “Apprentice” contestants Bill Rancic and Amy Henry did in their own forgettable books,
Moss decided to take on the role of journalist, dipging for tales of both triumph and failure.

Traveling to 16 ciries across the country in search of anecdotes, his hectic research schedule
didn’t even let up when he was on vacation. “I found one of my stories when | was with my wife
in the Turks and Caicos Islands, running around o different businesses,” Moss recalled. He found
Susan Flores, the Canadian owner of Barefoor Café, a coffee shop she started purely out of love
for the Caribbean islands.

LE R
Leapinc By ExamrLE
Among the many entreprencurs Moss profiled are three homegrown business owners whose
companies will be familiar to many Arlanrans: Sara Blakely, the founder of a popular line of
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women'’s undergsarments called Spanx; Jon Shibley, the

founder of the mortgage brokerage giane Lenox Financial
Maoregage; and David York, who originaved the concept of
“doggie daycare” with his company Barking Hound Village.

“[York] was one of the first people to market it and ger it
going,” he added. “He really cares about animals: hes almost
an animal rights activist. He really wants to take care of
dogs. And his true love of the business is why it has done 50
well.”

One of those who embodied the spirit of being an entre-
preneut perhaps more than any other, Moss said, was the
San Francisco-based margarita mix company founder and
owner Giovanni The Margarita King. “[t’s literally on his
driver’s license! He literally changed his name to *The Mar-
garita King," " he added, almost in disbelief,

He immigrared o the Unirted Srares from Colombia wich
almost nothing, starting with a string of successful restau-
rants in the San Francisco Bay Area thar often won local
prizes for their margaritas. The triumph that got Maoss® at-
tention, however, didn’t occur until afrer he sold all his
ealeries.

“He was already a pretty wealthy guy at the time, but he
poured all his money into this project of selling his margarita
mix out of the trunk of his Mercedes door to door,” Moss

noted. “He had rhis boundless enerey that’s hard to find.

And he had no problem getring dirry again; it's a testament
ro the fortitude of this guy.”

Like the 20 other entrepreneurs interviewed for the book,
The Margariea King's story is used to illustrate one of the
four common steps Moss said are critical o success as an
entrepreneur. T he acronym HUNT stands for: Harnessing
what you have, Underestimating obstacles, Moticing your
owt network, and Taking the first step.

Packaging the message of the book in such a manner
along with a structure char is less a linear, beginning-to-end
narrative and instead allows the reader to dive into the book
wherever they wish — is one of the lessons Moss says he

learned from his television mentor Donald Trump.
LearmING FROM THE MasTER

While the exposure from “The Apprentice™ would larer

become an obvious boon to his professional life, Moss says



“Really investing your life
and your time in something
you really believe in, it's a much

more fun way to work.”

WES MOSS

it took him “quite a while” to figure out exactly what he
learned from the experience.

He knew that he didn’t wane to simply rely on the 15
minutes of fame he gained from being on national relevision
every week. ® 'The Apprentice’ is Donald Trump's show,” he
said. “It's not our [the contestants’] show.” What became
clear over time, he added, was that Trump's success with the
show wasn’t based just on irs enterrainment value. Because
of his long and storied career in real estate, Trump had
credibility with viewers that few could march.

“He’s about unigue conrent, just like every good business
iz, and his unique content is quality real estate,” Moss added.
“He's defined by that, by being a great real estate mogul.
Because of thar, he's interesting — if he didn't have thar,
he'd just be famous for being famous, like Paris Hilton."

“Thats the MNo. 1 thing I've learned ...
businessperson, you really need to have your own unigue
content that differentiates you from the rest of the pack,” he
continued. “That’s why [ embarked on the venture of doing
this book — it’s whar separates me from the rest of the
financial advisors and planners.”

That insight — the importance of developing a unique
core product, content or message — laid the foundarion for
everything Moss has pursued since. Spreading the gospel of
entrepreneurship, as well as specializing in working with self-
starter business owners in his financial advisory practice, has
become his mission. “The book has really ser me on that
path,” he stated, adding, “Thats exactly what Trump
promotes, and [ really believe thars something that will help
me for the rest of my life in business.”
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